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A Lighter* Decoy, Crafted for those In Motion

Lower-in-calories™, full of possibility. With 80 calories per serving, Decoy Featherweight delivers
expressive flavor using the same premium California fruit and blend as our classic Decoy wines.
Crafted using traditional winemaking methods and a gentle dealcoholization process that
preserves flavor and aromatics, it offers a lighter expression without compromise.

*At least 33% fewer calories per 5 fl. Oz serving than the reqular comparable Decoy product.
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Retail Standards

Objective: Grow distribution and accelerate velocity on Decoy Featherweight SKUs
Focus SKU: Decoy Featherweight Sauvignon Blanc

Shelf Placement: Shelved by price flow within the standard wine set, adjacent to Decoy
sister varieties. If a dedicated lower-in-calorie/“Better-For-You” wine section is present, it
is acceptable to shelve within that section.
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Comp Set: Kim Crawford Illuminate, Kendall-Jackson Low Calorie, Butter Low Calorie, Meiomi Bright
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